Nance College of Business Administration
Assessment of Student Learning Report—Spring 2008
Bachelor of Business Administration Program 
I. Introduction

The Nance College of Business Administration’s assessment processes were shaped by guidelines provided by the Office of Assessment as required by the North Central Association of Colleges (NCA) and by “assurance of learning” guidelines described in the accreditation standards of AACSB International (the most respected professional accreditation for business schools worldwide). The Nance College has been accredited by AACSB since 1976 and its accreditation was reaffirmed in 2005.  

With the Spring 2008 semester, the Nance College of Business has completed a 5-year cycle of goal setting, measurement, analyzing results and outcomes, evaluating outcomes against goals, and making improvements to the curriculum or assessment methods.   
II. The BBA Degree

BBA students, regardless of major, take a common core of lower and upper-level business foundation courses of approximately 60 credits that range from accounting, business statistics, economics, mathematics, and finance to marketing, management/ labor relations, and information systems.  The program culminates in a common capstone course on business policy and strategy.  Business accreditation guidelines call for program assessment because the majors are interrelated and within the business discipline.  Hence, assessment of student learning is conducted in the capstone course with a major-field test for each major and assessment of common learning goals related to critical thinking, integrative business knowledge, and communication skills. 
III. Update on Student Learning Goals of the BBA Program
The faculty recommended expanding the number of learning goals from three to four, dividing communication skill goals into separate oral and written goals.  The four common student learning goals for the BBA program and their respective direct measures for assessment are as follows:
Goal 1:  Students will be able to demonstrate and apply knowledge in their major field to identify and solve problems in business.

Direct assessment: Business knowledge major field test administered to majors in MLR 465 capstone course. 
Goal 2: Students will be able to communicate effectively in oral presentations.

Course-embedded assessment: Rubrics administered in MLR 465  (Rubric I).

Goal 3: Students will be able to communicate effectively in business writing assignments.

Course-embedded assessment: Rubrics administered in MLR 465  (Rubric II).
Goal 4:  Students will be able to demonstrate critical/integrative thinking skills in business problem-solving and decision making.
Course-embedded assessment: Rubric administered in MLR 465  (Rubric III).
Direct vs Indirect Assessment.  Direct measures have been emphasized in this program because of strict guidelines from AACSB International about meeting “Assurance of Learning” standards.  

Indirect measures are also administered, however, in order to gain different insights on program strengths and areas for improvement.  In 2007-08, exit surveys/focus groups were conducted with selected groups of graduating BBA students. The surveys, administered every 2-3 years, assess student satisfaction with various components of the program including instruction, course delivery, and customer service.  Focus group results are reported and exit survey results are being tabulated.
“Closing the Loop”—Actions taken from Assessment Data

Results of assessment measures are distributed to the faculties of each department or program and reviewed.  A template is distributed to assist faculty committees in reviewing results and making internal recommendations for corrective actions.  Faculty corrective actions or recommendations for continuous improvements are summarized for each program in the individual reports.
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